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Welcome to Sumsub’s Core
Guidelines—a resource created

to help you represent our branad
consistently and effectively.

Inside, you'll find an introduction to
our brand strategy, along with our
verbal and visual identity guidelines.
Use this guide to ensure our visual
identity I1s thoughtfully applied across
everything we share with the world.
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Our Mission

We’'re building a digital world that’s safe,
Inclusive, and accessible — where any
user, anywhere can feel secure, and
businesses can grow without barriers.

Powering a
people-friendly,
future-proof
digital worlo
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Personality pillars

Sumsub brand isn't a department—
it's a company-wide commitment.
It’s not just how we look or sound,
out how we show up every day.

These personality pillars are the
foundation of everything we create,
say, and deliver. Use them to make
Sumsub bold, clear, and human.
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Brand Persona lity

Personality
pillars

Human-friendly

Future-proof

Surprisingly different



Personality pillars

Reliable

Trust isn’t just a value—it’s a promise. We don’t just work
for our clients—we stand with them, even in fast-moving,
high-stakes environments. Ready to scale.

Ready to support. Ready to fight fraud, side by side.

We help build secure, resilient services people can rely
on. Need backup? We're here. Ready to grow? Let’s go.
Want a partner who’s rock solid? You’ve found us.
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Personality pillars

Empowering

From powerful products to expert guidance,
Sumsub equips teams with the clarity to grow

and the confidence to scale. We simplify complexity,
automate blockers, and eliminate friction,

wherever it hides. It’s not just about product features
—it’s about progress that empowers people

to move smarter and stay ahead.

ElinaCho X +1 BTC G

- James Smith
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Personality pillars

Human-frien

We build for the real world, with all its variety and complexity.
That means putting people first—across cultures, countries,
and contexts. We speak your language (literally), adapt to your

needs, and build experiences that feel intuitive, inclusive, and
human.

Even our dog logo === represents who we are: a trusted
companion that protects, supports, and stays by your side.



Personality pillars

Future-proof

What’s next is already on our radar.

Compliance never stands still—neither do we.

Sumsub is built to evolve fast, stay ahead of threats,
and meet tomorrow’s standards today. Whether it’s
new regulations, new markets, or new technologies,
we’re not just ready—we’re already moving.

o o I Sumsub Core Guidelines 10



Surprising|
different

Just when you think you’ve figured us out, we shift—with something
smarter, weirder, or more wonderful than expected. We challenge
the idea that compliance and fraud prevention has to be cold or
complex. Whether it’'s a smarter solution, a faster integration, or a
moment of unexpected delight, we bring creativity where others
bring caution. Because B2B shouldn’t be boring-to-boring.

vl Sumsub Core Guidelines
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How We Speak

The Sumsub voice is sharp, human,
and bullt to inspire confidence.
Whether we're talking to developers
or decision-makers, fintech founders
or first-time users—we speak clearly,
act with purpose, and always lead
and empower with value.
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Core Principle

Trust iIs

the one

No matter the format, our tone should build trust.

Whether we’re talking to a user or onboarding
a client, every word should feel secure, smart,
and smooth.

3
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Human,
Not Robotic

Empowering,
Not Overbearing

Confident,
Not Arrogant

Global,
Not Generic

Clear,
Not Complicated
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Voice & Tone

(J Say
I IU| I |a.| |, We help you

onboard users in

®

not Robotic

) Not
S b is a tech , but we don’t o o .
sg;iulikesjn ﬁ\cstrzz’zir;ﬁ:arzyansjal. . Our SOIUtlon OPtlmlzeS
We write like we talk—with empathy, energy, KYC WOI’kﬂOW

and clarity. Jargon stays out. Real talk stays in.

automation using
proprietary ML modules

3
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Voice & Tone

() Say

E m p Owe ri n g ° Ready to launch in new

markets? We'll keep you

not Overbearing =~

() Not
We don’t just sell features—w lve real :
problerms. We guide without lecturing. You must deploy multiple
We’'re the expert that has your back, not the tOOlS tO Stay COmp|Iaht

one talking over your head.

Sumsub Core Guidelines 16
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Voice & Tone

Confident,
not Arrogant

We know our value, and we show it. But we
don’t shout. We lead with facts, not fluff.

Expert, not preachy. Smart, not smug.

Sumsub Core Guidelines
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(0 Say

Built iIn-house.
Powered by Al.
Trusted worldwide.

() Not

The most revolutionary
system in the galaxy
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Voice & Tone

Global,
not Generic

We speak to people from 220+ countries and
38 languages—so our words should feel
natural, universal, and context-aware.

Inclusive by instinct, respectful by default.

Sumsub Core Guidelines
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(0 Say

Wherever you grow,
we’ve got you covered.

*J Not

Avallable In select
first-tier territories
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Voice & Tone

Clear, not
Complicated

Clarity builds trust. Whether it’s a tagline or
technical doc, we strip away noise and make
It make sense.

No filler. No fluff. Just focus.

3
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(0 Say

One platform.
Total compliance.

*J Not

A comprehensive,
multi-layered,
cross-functional identity
orchestration infrastructure
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Logotype

Our logo Is a key element of our
orand identity. Using it correctly
IS essential to maintaining the
integrity of the Sumsub brand.
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Logotype

n Our logo
— main version
N Variants
N Clear space
Ny Placement
N Misuse
N Co-branding

Sumsub Core Guidelines

== sumsub

21



Logotype

n Our logo
— symbol
N Variants
N Clear space
Ny Placement
N Misuse
N Co-branding

Sumsub Core Guidelines
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Logotype

N Our logo
N Variants
— reversed version
N Clear space
N Placement
N Misuse
N Co-branding

Don’t change the logo’s colors. We've
made a special inverted version that
keeps it looking balanced, so the white
doesn’t appear too big.

‘A sumsub

Sumsub Core Guidelines
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Logotype

y Our logo
— symbol reversed
N Variants
N Clear space
Ny Placement
N Misuse
Ny Co-branding

The inverted symbol has been optically
adjusted, which means it no longer
follows the original base grid.

Sumsub Core Guidelines
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Logotype

N Our logo
N Variants
— main version
N Clear space
N Placement
N Misuse
N Co-branding

‘A’ sumsub

Sumsub Core Guidelines
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Logotype

n Our logo
— Important note on colour
N Variants
N Clear space
Ny Placement
N Misuse
N Co-branding

As you might have noticed, the positive
version of our logo uses a slightly
different mint shade in the symbol.

This variation—called “Mint Alternate”™—
is designed to improve contrast on light
backgrounds. Please note that this color
should not be used anywhere else.

In the negative version of the logo, you
can continue using our primary Mint
color.

Mint
#06BF8BD

Sumsub Core Guidelines
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Mint Alternate
#18E4AE

‘=a® sumsub

‘A’ sumsub
"ma=" sumsub

=a=" sumsub
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Logotype

N Our logo
N Variants
— avatar
N Clear space
Ny Placement
N Misuse
N Co-branding

Sumsub Core Guidelines
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Logotype

Ny Our logo

N Variants

y Clear space
— main logo

Ny Placement

N Misuse

Ny Co-branding

Clear space is the area surrounding
the entire logotype that must remain
free of any visual elements—such as
text, graphics, borders, patterns, or
other logos. The minimum clear space
is defined as “X,” where X equals

the height of the symbol.

‘=a® sumsub

Sumsub Core Guidelines

Minimum size: 24px height

r . . |
== sumsub
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Logotype

Ny Our logo

N Variants

N Clear space
— symbol

Ny Placement

N Misuse

N Co-branding

When our symbol is used alone,
proper spacing helps maintain a strong
presence and reflects confidence

and respect for our brand.

Minimum size: 24px height 'F.:

o o I Sumsub Core Guidelines 29



Logotype

y Our logo

N Variants

N Clear space
Ny Placement

N Misuse

Ny Co-branding

These examples show the general logo
placements to follow. In special cases
or exceptions, just apply the same core
principles and reasoning shown here.

(g k. 1
~a* sumsub

(g o 1
~&* sumsub

r -~ .|
~a* sumsub

r -~ .|
=a* sumsub

r -~ .|
~a* sumsub

r k. 1
~&* sumsub

r o 1
~&* sumsub

r — |
~&® sumsub
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=a* sumsub
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=a* sumsub
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Logotype

y Our logo

N Variants

N Clear space
Ny Placement

N Misuse

Ny Co-branding

These examples show the general logo
placements to follow. In special cases
or exceptions, just apply the same core
principles and reasoning shown here.

o

o

o

Sumsub Core Guidelines
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Logotype

Ny Our logo

N Variants

N Clear space
Ny Placement

N Misuse

N Co-branding

3
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Logotype

N Our logo

N Variants

N Clear space
N Placement Yax | 3% | 1%
N Misuse

y Co-branding

‘'ma=’ sumsub < capital-com

When logos have similar structure and
proportions, you can align them using key
elements—like the baseline and the height of the
lettering in our logo—and keep equal spacing
between both logos and the center “x”.

1/3x | 1/3x | 1/3x

If the logos differ in size or shape, use visual
judgment to create a balanced composition. In the
example here, we shifted the logo slightly beyond
the 1/3x line to account for optical weight—a
larger, solid shape can appear closer to the “x”
without this adjustment.

‘A sumsub < [T

The goal is for both logos to feel equally balanced.
Make any necessary visual tweaks to the second
logo’s position and size to achieve that.

el Sumsub Core Guidelines 33



Aeonik Pro is the backbone of our

typographic system. We use it

IN a range of weights for everything
—from headings and subheadings

to body text.

Sumsub Core Guidelines



Typography

N Overview

N Type hierarchy

N Misuse

N Secondary typefaces

Our primary typeface is Aeonik Pro—
a modern, highly functional sans-serif.
As part of our visual identity, we focus
on three weights—Regular, Medium,
and Bold—to ensure flexibility and
consistency in typographic design.

Aeonik Pro performs well across all
sizes and contexts, from headlines
to body text, in both print and digital
applications.

Aeonik Pro by CoType Foundry

AaBbCc

The Power of One
Verification Platform

Regular

abcdefghijkimn
opgrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890 @#S %" &*

Sumsub Core Guidelines

Medium

abcdefghijklmn
opqrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890! @#$% " &*

Bold

abcdefghijkimn
opqrstuvwxyz
ABCDEFGHIJKLMN
OPQRSTUVWXYZ
1234567890!@#$ %" &*
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Typography

N Overview

N Type hierarchy

N Misuse

N Secondary typefaces

Leading

For body text, always set leading

to 120%. For larger font sizes, such as
headings, this can be tightened to 100%
for better visual balance.

Tracking

Letter-spacing should always be set
to 0%. Use metrics in Adobe lllustrator
and InDesign, and never adjust by eye.
For large display text, slight negative
tracking may be used if needed.

Headline. Aeonik Pro Medium

Onboard 2B+ users with
non-doc verification

Subline. Aeonik Pro Regular

Verify with just an ID number, or through
a tap on a bank or government app.

Subline. Aeonik Pro Regular

Instantly obtain up-to-date user address data from trusted
sources. Sumsub uses government, credit, banking, and utility
records across 38 countries, with more to come. Non-Doc
Address Verification has gained global recognition, ensuring
high pass rates and compliance

Sumsub Core Guidelines
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Typography

N Overview

N Type hierarchy

N Misuse

N Secondary typefaces

Annotation

For longer text formats—like guides or
brochures—use bold or italics for
emphasis, depending on context. The
designer should assess whether bold

highlights disrupt the editorial hierarchy.

If they feel too distracting, switch to
italics for a more subtle effect.

For shorter, larger, or more display-
oriented text, bold is preferred. In some
display cases, a color change can also
be an effective way to add emphasis.

Annotation. Aeonik Pro Regular and Bold

Visit sumsub.com for more information.

Annotation. Aeonik Pro Regular and Regular Italic

Create flexible flows for different user segments using our Workflow Builder tool.
Achieve the highest pass rates by offering the right checks at the right time. Detect
all suspicious activity with our convenient rule system. Monitor risk signals
throughout the whole user journey, from onboarding to transactions.

Sumsub makes it easy for compliance teams to do their job with confidence.
Empower your specialists with ongoing AML screening against global watchlists,
PEPs, sanctions and adverse media. Enable case management to streamline all
things verification.

Annotation. Aeonik Pro Regular

Detect all suspicious activity with our
convenient rule system. Monitor risk
signals throughout the whole user
journey, from onboarding to transactions.

Sumsub Core Guidelines
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Typography Verify with just an ID number, or through

N Qverview

+Typo irarchy a tap on a bank or government app.
N Secondary typefaces @

VERIFY WITH JUST AN

For body text, always set leading

to 140%. For larger font sizes, such as

wenis 1D NUMBER-ORFHROUGH
for better visual balance.

AUD .x A 'Ax

Tracking v
Letter-spacing should always be set
to 0%. Use metrics in Adobe lllustrator — e v » A . A - A A ‘ A I L

and InDesign, and never adjust by eye. '

For large display text, slight negative
tracking may be used if needed. @

Sumsub Core Guidelines

3



Typography Inter by Rasmus Andersson

Ny Overview
N Type hierarchy
N Misuse
N Secondary typefaces
— Google safe alternate

Since Google Workspace apps (like
Docs and Slides) don’t support third-

tomaties when needed, The Power of One
Inter, our previous brand typeface, is the Ve r i fi C a t i O n P I a th r m

closest available match to Aeonik Pro.
It’s acceptable to use Inter in these
cases—just make sure to apply the

same styling and typesetting principles Regular Semi Bold

outined earler abcdefghijkimn abcdefghijklmn
opgrstuvwxyz opqrstuvwxyz
ABCDEFGHIJKLMN ABCDEFGHIJKLMN
OPQRSTUVWXY/ OPQRSTUVWXYZ

1234567890!@#%$%"&* 1234567890!@#3$%"&*

Sumsub Core Guidelines
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Color

Mint swatch leads our visual identity.
It brings maximum brightness

to backgrounds and injects bold
energy into CTAs, buttons,

and other key accents.

Sumsub Core Guidelines



Color

Mint Sea Blue Night Blue White
N Primary palette #34FFC2 #1764FF 001133 #FAFOF5
N Colour usage CMYK 45 026 0 CMYK 916000 CMYK 100 54.0 72 CMYK TBC

Pantone TBC

Pantone 3265 C Pantone 2727 C Pantone 282 C

Our goal with color is to visually express
our brand and product values. We aim to
be seen as empathetic, trustworthy, and
vibrant—and our color palette plays a
key role in shaping that perception, both
In the user experience and in broader
brand visibility.

Our core palette includes four colors:
Mint, White, Sky Blue, and Sea Blue. Mint
leads our visual identity, while the other
three support and complement it.

Sky Blue works best for accents, while
Sea Blue and White serve as
background tones that allow Mint to
stand out.

vl Sumsub Core Guidelines 41



Color

N Primary Palette
y Colour usage
— Recommended examples

These are the most reliable color
pairings for legibility and contrast.
However, for special projects, other
combinations can be used at the
designer’s discretion.

i o 18 Sumsub

Sumsub Core Guidelines

Blue 500 on Mint

White on Blue 500

Mint on Blue 500

Blue 300 on White

Blue 500 on White

White on Blue 300

42



3

Graphic System

Our graphic system defines how we
organize the core elements of our
brand identity. It’s built on a modular
approach that’s intuitive to apply,
clear to read, and adaptable across
a wide range of applications.

Sumsub Core Guidelines



Graphic system

N Base layout rules
N Examples

All containers used for our graphic
components feature rounded corners.

There’s no fixed formula for scaling the
corner radius proportionally with the size
of the container. For example, applying
the same proportional increase used for
word containers doesn’t work well here.

As a general rule of thumb, use 4px
Increments when increasing or
decreasing the corner radius.

Sumsub Core Guidelines

Take the example shown here and
applied across this document: we
use 16px corner radius as it fits the
surrounding proportions just right.

44



Graphic system
N Base layout rules

— recommended arrangement
N Examples

No image 1/3 1/2 2/3 By all margins 2/3 1/2 1/3 Full bleed

Whenever possible, use simple,
modular, and scalable design systems.
For example, when combining
typography and imagery, follow the
layout system shown here—based

on full bleeds, thirds, or halves of the
overall space, with or without margins.

No image 1/3 1/2 2/3 By all margins 2/3 1/2 1/3 Full bleed

As a general rule, margins, graphic
shapes, and images should either have
rounded corners or go full bleed.

In some cases—Iike in square or portrait
formats—one of the vertical margins can
extend to the edge (bleed) without
rounded corners, as shown in the last
two rows.

o o I Sumsub Core Guidelines 45



Graphic system

N Base layout rules
— recommended arrangement
N Examples

The same principles outlined on the
previous pages apply to landscape
formats, but with fewer recommended
variations—particularly when using
rounded-corner containers that extend
to the bleed on one side.

No image

1/2

By all margins

1/2

No image

1/2

By all margins

1/2

Sumsub Core Guidelines

Full bleed

Full bleed
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Graphic system

N Base layout rules
N Examples

Always use margins equal to 7% of the
full width or height on formats where at
least one side is 400px or less, as
shown here. This rule also applies to
margins within shapes or containers,
such as in the 16:9 format.

Round the resulting value to the nearest
multiple of 4px—for example: 4, 8, 12, 16,
20px, and so on.

Example 1:1

Margin: 7%

Container width = 86%
Container height = 1/2

The power of
one verification
platform

Example 9:16

Margin: 7%

Container width = 86%
Container height = 1/2

Sumsub Core Guidelines

The power of
one verification
platform

Example 16:9

Margin: 7%

Container width = 86%
Container height = 86%

The power of
one verification
platform

r o b |
== sumsub
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Graphic system

N Base layout rules
N Examples

Use margins equal to 5% of the full
width or height on formats where at
least one side exceeds 400px,

as shown here. This rule also applies

to margins within shapes or containers,

such as in the 16:9 format.

Example 1:1

Margin: 5%

Container width = 90%
Container height = 1/2

The power of
one verification
platform

Example 1:1

Margin: 5%

Container width = 90%
Container height = 1/2

Sumsub Core Guidelines

The power of
one verification
platform
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Photography

Our photography is warm, optimistic,
and grounded In reality. We aim for
natural tones, authentic moments,
and real people—not staged or
stock-looking visuals. Every image
should help build trust and create

a genuine connection.

Sumsub Core Guidelines



Photography

N Principles

N Purpose vectors
N Misuse

N Retouch guide

We choose photography that feels
warm and optimistic—featuring natural
smiles, candid poses, and authentic
environments. Our images reflect a
diverse range of individuals and groups
that align with our values and goals.

We aim for photos that feel real—and
as a result, trustworthy—which directly
supports the purpose of our product.

ol Sumsub

Sumsub Core Guidelines
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Photography

N Principles

N Purpose vectors
— Functional

N Misuse

N Retouch guide

We use functional portraits to support
formal messaging—such as illustrating
a feature on the website. These may
Include simple headshots, individuals
holding devices, or people in work
environments.

In all cases, the core characteristics
outlined on the previous page should

still apply.

Sumsub Core Guidelines
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Photography

Jane Doe © 250.00USD - JohnDoe —m -~
\

\

N Principles

N Purpose vectors
— Functional

N Misuse

N Retouch guide

15
Matched Rules 3 Score 82
When choosing functional images
to showcase a product or its features, Check counterparty for AML Score: 2
pay close attention to pose, v

environment, and context.

High risk countries Score: 8

List lookup

Check counterparty for AML
(sanctions, peps, etc.)

AML

Transaction approved

o o I Sumsub Core Guidelines

"wa=' sumsub

Rapid KYC, no fraud,
Nno losses & no documents
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Photography

N Principles

N Purpose vectors
— Aspirational

N Misuse

N Retouch guide

Aspirational portraits are used when we
want to dial up expression, attitude, and
spontaneity. This might come through in
poses, movement, or lighting. These
iImages bring a sense of “realness” by
capturing moments that feel immediate,
while also expanding the emotional
range of our brand.

Sumsub Core Guidelines
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Photography

N Principles

N Purpose vectors
— Aspirational

N Misuse

N Retouch guide

We use aspirational photography in
social media, brand campaigns, and
internal materials to create a vibrant,
engaging feel. This style brings our
message to life through expressive,
dynamic portraits that capture the
energy of the moment and connect
with our audience.

Sumsub Core Guidelines

We listen and
we don’t judge

Compliance & RisK

Manager edition

Key findings
from the survey

l'.:.:.'l
o I

sumsub
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Photography

N Principles

N Purpose vectors
—Amplified

N Misuse

N Retouch guide

Amplified photography builds on our
Functional or Aspirational styles but
pushes them further with bolder
composition—Ilike high contrast,
dramatic lighting, or extreme cropping.
In many cases, these images are
created or enhanced with Al.

This category also includes heavily
retouched photos. Even with these edits,
we aim to keep the warmth and
authenticity that define our brand.

3

Sumsub Core Guidelines
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Photography

N Principles

N Purpose vectors
—Amplified

N Misuse

N Retouch guide

We use amplified photography

In special projects, campaigns and
iIndustry-focused materials—especially
as key visuals for major projects. This
style helps create a strong emotional
Impact and makes our messaging stand
out in competitive spaces.

Sumsub Core Guidelines
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Photography

N Principles
N Purpose vectors
Ny Misuse
—Undesired examples
N Retouch guide

Here are examples of photography we
should avoid. Steer clear of anything
that feels too generic, overused, cliched,
overly obvious, or low quality.

Sumsub Core Guidelines
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Photography

N Principles

N Purpose vectors

Ny Misuse

—Undesired treatments
N Retouch guide

Do not turn images to grey scale.

Sumsub Core Guidelines

Do not re-colour images.

Avoid overexposing images to the
point where light areas lose their
natural texture and detail.

Do not over-saturate.

58



Photography

N Principles

N Purpose vectors
N Misuse

N Retouch guide

Sumsub’s images carry a subtle vibrancy
and natural-looking grain that enhance
mood and add depth. This treatment
also brings visual consistency to photos,
even when they come from different
sources or are shot under varying
conditions and with different equipment.

Original shot. Pay attention
to the picture’s saturation level.

Sumsub Core Guidelines

Since our photos may come from
various photographers, you can
adjust saturation slightly—when
needed—to achieve a more vibrant
look while still keeping it natural, as
shown in this example.

Apply a slight grain to the image. In
Photoshop, go to Filter > Noise >
Add Noise, select Uniform
distribution, and check the
Monochromatic box.

The ideal amount depends on

the image size and resolution.

For example, with an image sized
2700x4800px at 300dpi, 6% grain
works well.

Example: close-up before and after
Photoshop grain filter.

59
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lconography

lcons quickly give viewers a sense
of context and direction—

even on a subconscious level.
They simplify complex ideas Into
clear, approachable visuals that
go beyond language and cultural
parriers, making them as universal
as visuals can be.

Sumsub Core Guidelines



lconography

N Use & creation
N Qverview

Our icons are designed with simplicity
and clarity in mind. When creating them,
less is more—we need to be thoughtful
about the few elements we use

and how we draw them.

These icons are intended for small-scale
use and should never be the main visual
focus.

Sumsub Core Guidelines
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Product lllustration

Our product illustrations bring our
solutions to life by showing real-
world use cases. They simplify
complex ideas without jargon and
reflect diversity to connect with a
global audience.

Sumsub Core Guidelines



Product lllustration

N Product screens

Issuing country

Brazil .
Issuing country

CPF Number &) Brazil

039.242.524-09 //
7 CPF Number
039.242.524-09

Garcia Barbaroza

Q, Official Records...

) Date of Birth 24.05.1998

Liveness detection Name CPF Status
Female . )
Turn your head slowly in a circle Maria Barbaroza Valid @

following the green indicator , .
Mother's Name Date of Birth

F d 2
(© Address oun Alice Barbaroza 15/10/1993

Father's Name Gender

Liveness Success .
Davi Barbaroza Female

< Rules Library @ rProducton A ® Help - < Workflow builder @ rroduction Q@ Help

Published Q D Save draft Publish

Travel Rule

D Start

< Travel Rule: On hold Put on hold @ Level step % Condition @ Level step

Action required: please review the TR data Add score: 0 Level name Branch 1 Level name

Country of residence GRRICED Non-doc verification

If applicant country is Brazil

Travel Rule: Counterparty VASP not found Only score Next step Next step
Next st
Unhosted wallet or the counterparty VASP does not participate Add score: 0 extstep

in any of the supported protocols @ Level step 36% ©

Nextstep @ Level name

Travel Rule: Counterparty customer name mismatch Reject ID + Liveness

The submitted counterparty customer name does not match Add score: 30 ——
the information provided by the counterparty VASP e

Travel Rule: Customer name mismatch Reject

The submitted applicant name does not match Add score: 30 1 Tap some node to edit v Workflow is valid 1J Delete all nodes
the information provided by the counterparty VASP

Travel Rule: Request expired Only score

i o I Sumsub Core Guidelines



Product lllustration

N Product illustration
— Marketing

el Sumsub Core Guidelines 65




Product lllustration

N Product illustration
— Marketing

TOKEN2049

=== DUBAI
Visit our stand #P062

©) Dubai, UAE B3 April 30-May 1

3

Ji.
57 sumsub

Onboard players

In less than a second,

like Betmaster

Learn more >

Sumsub Core Guidelines
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Verify documents
INn seconds with AllDocs

Faster KYC, automated fraud prevention,
and seamless compliance

66



Product lllustration

N Product illustration
— Product

20008y
<t v,

N
)
-
)
-—
-
-—
-
-
-
& -

&,
& )
I’.."\\

Sumsub Core Guidelines

6/



Product lllustration
Integrations Individuals @ Production @ Help £
N Product screens
Verification levels Create new level

N PrOdUCt |”UStrat|On Select a level type and template to customize its settings. Learn more about types in
Individuals i
—_ PrOdUCt usage 09 our documentation.

. AML Screening is not available on the ¢ Imoort level oL @l I
Companies Basic plan, but can be accessed with o2, lnrfprains =iz E

the Compliance plan. Upgrade your
Customization Standard type plan here to enable this feature.

Best for initial applicant verification.

& popuiar or AL Changed

Global settings
SDK Translations

Payment methods

W [ &9

Identity document + Selfie Applicant data Empty level Nov 12, 2024

Used to verify identity with a photo ID Used to verify applicant data, such as Set up this level with verification steps 14:35:10 PM (G...
and a selfie. One of the most secure name, address, and other personal as needed. harrycorigan@s...
verification methods. information.

Questionnaires

R)

Workflow builder

Database Services .
Action type

=
€3

Used for extra verification checks. Jan 21, 2024
10:35:07 P...

martagrucel...

]
A4

®)

Selfie Questionnaire Payment methods Oct 7, 2024

Used to verify the applicant’s identity Used to collect extra data from the Set up this level with verification steps 10:35:10 AM (G...
with a selfie. applicant during verification to verify as needed.

additional details. harrycorigan@s...

14:35:10 PM (G...

R ] M harrycorigan@s...
USA resid... Sernrae

B> @

Review settings
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Avoid extending mint Don’t use illustrations—old or new— Don’t use illustrations as decoration in the Avoid using incorrect

elements beyond the on presentation cover pages. Instead, internal sections of presentations. angles that don’t align
illustration, as they may use product images, photography, or When visuals are needed, use with isometric

blend into the mint a custom key visual aligned with the photography or product imagery instead. perspectives. Stick to
background. presentation’s theme. angles like 45° and 90°,

except for additional
accent elements, which
may break this rule to
add visual interest.
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Applications

Every element works together to
build a brand that stands out. Our
tone of voice, typography, colors,
photography, and visual treatments
are all intentionally crafted—creating
a bold, unified identity that’s
unmistakably Sumsub.
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Applications

N Presentations
N Social Media
N Print

N Events

N Merch

In our product presentations, we
prioritize clean, minimal design to keep
the focus on the product, the user, and
the core message. This approach
iImproves clarity and helps the audience
quickly understand what matters most.
By removing distractions, we create

a visually engaging experience that
highlights the value of our solutions and
supports a clear, compelling narrative.
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Applications

N Social Media

3

Event digest

Calling all
IGaming pros:

Take our survey and make
your voice heard

Sumsub Core Guidelines
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With Sumsub, verification

time has been reduced
to just 6 seconds

00:00:0%

~

Avis Now Transforms
the Car Rental Experience

with Sumsulb’s Fast Verification

What types
of biometric
authentication
do you know?

Check your knowledge -




Applications

N Presentations
N Social Media
N Print

N Events

N Merch

In our print materials, strong visual
hierarchy is key to guiding the
viewer’s eye. Clean, uncluttered
design ensures that key messages
stand out and every element has
purpose. By organizing content
thoughtfully, we deliver our brand
message with clarity and impact—
leaving a lasting impression.
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Applications

N Presentations
N Social Media
N Print

Ny Events

N Merch

Our event booth branding places key
messages and primary colors front and
center, creating a bold, instantly
recognizable presence. The design is
clean and confident—eye-catching
without being overwhelming—ensuring
our message is clear while reflecting our
strength and professional expertise.
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